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Advertising & Marketing Opportunities

ABOUT BC HRMA

The BC Human Resources Management Association (BC HRMA) is your source for human resources information 
and services in the province of British Columbia. 

As the largest HR association in Western Canada, BC HRMA has grown to include more than 4,700 members 
which encompass CEOs, directors of HR, consultants, educators, students, HR generalists and small-business 
owners. 

Committed to providing leadership in HR excellence, BC HRMA offers professional learning and networking 
opportunities including workshops, symposia, events and an annual conference and showcase. In addition to 
the extensive professional development program, the ResearchVoice function of the association is the source of 
information on key trends and effective HR practices.  

BC HRMA is the B.C. grantor of the Certifi ed Human Resources Professional (CHRP) designation. In this capacity, 
the association is responsible for upholding industry standards and is dedicated to advancing professional people 
practices.
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General Information

Subject matter and wording of all advertising is subject to approval. BC HRMA reserves the right to decline any 
content deemed inappropriate.

Advertisements are booked a maximum of six months in advance. Space is subject to availability.

Payment
Advertising is payable in advance with a cheque or credit card; BC HRMA accepts Visa, MasterCard and 
American Express. The association is unable to process advertisement without prior payment.

An additional $100 will be charged for technical services as BC HRMA deems necessary.

Prices quoted are subject to GST and there is a $30 service charge for processing declined credit card payments 
and NSF cheques. 

Cancellation Policy
A full refund, less a $25 processing fee, will be issued for cancellations submitted in writing to BC HRMA 
one week prior to the date the ad is scheduled to run. The association is unable to process refunds for any 
cancellations made within one week prior to the publication date.
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BC HRMA Geographical Regions

100 Mile House
Ashcroft
Blind Bay

Kamloops
Logan Lake
MacKenzie

Merritt
Mica Creek
Pritchard

Quesnel
Sun Peaks

Westwold

Central Interior

Bowen Island
Brackendale
Furry Creek
Garibaldi Highlands

Gibsons
Halfmoon Bay
Lions Bay
Madiera Park

Mayne Island
North Vancouver
Powell River
Roberts Creek

Sechelt
Squamish
Tsawwassen
Vancouver

West Vancouver
Vancouver
West Vancouver
Whistler

Anmore
Belcarra

Burnaby
Coquitlam

New Westminster
Port Coquitlam

Port Moody Richmond

Abbotsford
Agassiz
Aldergrove
Chilliwack
Cloverdale
Delta

Ft. Langley
Harrison Hot Springs
Hope
Knutsford
Ladner
Langley

Maple Ridge
Matsqui
Milner
Mission
Newton
North Delta

Pitt Meadows
Rosedale
Sardis
South Delta
South Surrey
Surrey

Walnut Grove
White Rock

Beaverlodge
Blue River
Burns Lake
Chetwynd
Clearwater
Coldstream

Dawson Creek
Fort Nelson
Fort St. John
Fort St. James
Fraser Lake
Houston

Kitimat
MacKenzie
McLeese Lake
New Aiyansh
Olds
Port Clements

Prince George
Prince Rupert
Quesnel
Smithers
Taylor
Terrace

Vanderhoof
Whitehorse
Williams Lake

Armstrong
Castlegar
Cherryville
Christina Lake
Coldstream
Cranbrook
Crescent Valley

Creston
Elkford
Falkland
Fernie
Grand Forks
Invermere
Kaslo

Kelowna
Kimberley
Lake Country
Naramata
Nelson
Okanagan Falls
Oliver

Oyama
Panorama
Peachland
Penticton
Revelstoke
Rossland
Salmon Arm

Sparwood
Summerland
Trail
Vernon
Westbank
Westbank LaSalle
Winfi eld

Brentwood Bay
Bowser
Campbell River

Cassidy
Chemainus
Cobble Hill
Comox
Courtenay
Cowichan Lake
Crofton
Duncan
Esquimalt
Gabriola Island

Hornby Island
Ladysmith
Lake Cowichan
Langford
Lantzville
Malahat
Maple Bay
Mesachie Lake
Metchosin
Mill Bay

Nanaimo
Nanoose Bay
North Saanich
Parksville
Pender Island
Port Alberni
Port Alice
Port Hardy
Port McNeill
Qualicum Beach

Royston
Saanichton
Salt Spring Island
Shawnigan Lake
Sidney
Sooke
Tofi no
Ucluelet
Union Bay
Victoria

Coastal Vancouver

Vancouver Island

Southern Interior

North

Fraser Valley

Greater Vancouver
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HRVoice.org

Overview
HRVoice.org, BC HRMA’s dynamic communication vehicle, is made up of two components: a newsletter and 
website. 

The newsletter serves to highlight new content while the website is the hub of all information. Both provide a 
platform for centralizing the association’s communications, showcasing BC HRMA events and delivering articles 
on HR-related topics. The website is fully archived and searchable. The newsletter is distributed every second 
Thursday to BC HRMA members and about 3,000 additional subscribers across the province.

Advertising can be targeted to a specifi c region:

Region Members

Provincial 4685

Central Interior 114

Coastal Vancouver 1825

Fraser Valley 530

Greater Vancouver 958

North 180

Southern Interior 317

Vancouver Island 555

Extra-Provincial 207

Combine two or more regions and save 10%!

All pricing for the HRVoice.org website advertising refl ects a duration of two weeks. Pricing for HRVoice.org 
newsletter advertising is a one-time insertion.

During peak demand periods, BC HRMA charges an extra 10% on all advertising. These peak periods include 
January 1 - 30, April 15 - May 15, and August 15 - September 30. This additional charge allows BC HRMA to 
accommodate most advertising requests and cover the administrative costs associated with the extra volume.
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HRVoice.org Website

Advertorial
Advertorials are text-based pieces intended to sell a product or service. They are included in the editorial section 
of the website.

Specs
Copy must be submitted by email in plain text or anunformatted Microsoft Word document. Maximum word count 
is 800 words. Images, including logos, must be sent as attachments in jpg or gif format. 

Pricing
Region   Member Non-Member
Provincial  $600  $1,200
Central Interior $100  $200
Coastal Vancouver $400  $800
Fraser Valley  $200  $400
Greater Vancouver $300  $600
North   $100  $200
Southern Interior $100  $200
Vancouver Island $200  $400

Submission
Please email advertising@bchrma.org.
 

Graphic Ads
Graphic ads are images which click through to a webpage. BC HRMA reserves the right to place graphic ads in 
whichever article is deemed appropriate by the editor. Guaranteed placement in the lead article is an extra fee of 
$100 and subject to availability. Guaranteed placement in a feature article is an extra fee of $50 and also subject 
to availability.

Specs & Pricing
Type         Members Non-Members
Front  2-Col Banner Deep 475 pixels x 185 pixels $800  $1,600
Front  1-Col Box   230 pixels x 185 pixels $500  $1,000
Embedded 2-Col Banner Deep  475 pixels x 185 pixels $250  $500
Embedded 2-Col Banner Thin  475 pixels x 100 pixels $100  $200
Embedded 1-Col Box  230 pixels x 185 pixels $100  $200

Submission
Camera-ready ads can be submitted to advertising@bchrma.org. Please include the url address that the ad will 
link to.

6



Pricing in effect until June 30, 2010

www.bchrma.org       .      www.hrvoice.org

Surveys & RFPs
Surveys and RFPs are for the solicitation of information and not business development. The content of your 
survey must be approved by BC HRMA. 

Specs
An introduction to the survey and survey link must be submitted in plain text or an unformatted Microsoft Word 
document. Any images, including logos, must be sent as attachments in jpg or gif format.

Pricing
Region    Member Non-Member
Any Region/Provincial $200  $400
  
Submission
Please email advertising@bchrma.org. 

HRVoice.org Newsletter
 
Graphic Ads
Same as the website component of HRVoice.org, graphic ads are images which click through to a website. 

Specs & Pricing
Type       Members Non-Members
1-Col Box Short 240 pixels x 150 pixels $500  $1,000
1-Col Box Long 240 pixels x 300 pixels $800  $1,600

Submission
Camera-ready ads can be submitted to advertising@bchrma.org. Please include the url address that the ad will 
link to.
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Email Blasts

Overview
Email blasts are dedicated emails sent to BC HRMA members and an additional 3,000 subscribers province-
wide. BC HRMA limits the number of email blasts and space is subject to availability and content. The day of 
communication is generally a Monday. 

Advertising can be targeted to a specifi c region:

Region Members

Provincial 4668

Central Interior 114

Coastal Vancouver 1825

Fraser Valley 530

Greater Vancouver 958

North 180

Southern Interior 317

Vancouver Island 555

Extra-Provincial 207

Combine two or more regions and save 10%!

All pricing for HRVoice.org website advertising refl ects a one-time distribution.

During peak demand periods, BC HRMA charges an extra 10% on all advertising. These peak periods include 
January 1 - 30, April 15 - May 15, and August 15 - October 15. This additional charge allows BC HRMA to 
accommodate most advertising requests and cover the additional administrative costs associated with the extra 
volume.

Specs
Content for email blasts must be submitted in publishable HTML format with the following restrictions:
 - Maximum 600 pixel width
 - One page in length
 - Images are completely linked with full url (i.e. http://www. . .)
 - Inline CSS, not embedded CSS
 - No background colour

HTML documents created in Microsoft Word will not be accepted.
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Pricing
Region    Member Non-Member
Provincial   $900  $1,800
Central Interior  $225  $450
Coastal Vancouver  $560  $1,120
Fraser Valley   $340  $680
Greater Vancouver  $450  $900
North    $225  $450
Southern Interior  $225  $450
Vancouver Island  $340  $680

Special Offer:
Combine Coastal and Greater Vancouver for the member price of $740 and non-member price of $1,480. 

An additional fee of $100 will be charged for technical services as BC HRMA deems necessary.

Submission
Please email camera-ready content to advertising@bchrma.org. 
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PeopleTalk Magazine

PeopleTalk magazine is B.C.’s largest HR print publication and the voice of BC HRMA. Published four times a year, 
PeopleTalk informs a wide spectrum of readers about developments in the human resources profession.

PeopleTalk readers, which include directors of HR, HR managers, consultants, CEOs and small-business owners,  
are looking for insightful analysis of emerging trends, constructive criticism on existing practices and everyday 
guidance in an increasingly changing and complex workplace. Each issue of PeopleTalk contains feature articles 
as well as regular columns such as ResearchVoice and Raising the Bar. For more information about PeopleTalk 
magazine, please contact editor@bchrma.org.

Advertising in PeopleTalk is handled by Canada Wide Magazine & Communications, BC HRMA’s contracted 
advertising sales agency. For more information about advertising options which include the opportunity to do 
mail-outs and inserts, please contact Karen Rice at krice@canadawide.com or 604.205.1711. 

2010 PeopleTalk advertising rates are available online. BC HRMA members receive up to 20% off regular 
advertising rates.
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Resource Guide

The HR Resource Guide offers suppliers an easy way to target the HR market and reach our ever-growing online 
audience. With a categorized index, it is a convenient way for website visitors to search for suppliers of specifi c 
HR-related products and services. 

Specs & Submission
To include your organization’s products or services in the Resource Guide, please complete our secure online 
application form. Specifi c instructions are included in the form. Please allow 10 business days to process.

Pricing
Type    Members Non-Members
3-month term   $90  $120
1-year term   $300  $475
3-month term with weblink $135  $165
1-year term with weblink $500  $650
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The People Portal

Overview
The People Portal job posting service allows your advertisement to reach BC HRMA members through the 
Members Only section of the website. Ads are searchable by region, level and keyword. Only one job description 
allowed per posting.

Specs & Submission
To post a position, please complete the online form. Specifi c instructions are included in the form. Once your 
posting is submitted, it will be reviewed and approved within two business days. An approved ad is placed 
immediately on the BC HRMA website to display for 30 days.

If you are paying by cheque, please email your ad content to postings@bchrma.org. Ad content must be in a 
Microsoft Word Document. PDFs will not be accepted. Please note: content will be uploaded to the website when 
payment is received.

Pricing
Member Non-Member
$625  $750

Earn a $100 discount by including mention of the Certifi ed Human Resources Professional (CHRP) designation. 
For senior positions, examples of appropriate wording include “CHRP designation preferred” or “CHRP designation 
is an asset”.  For junior positions, appropriate wording is “CHRP candidate preferred” or “working towards a CHRP 
designation is an asset”.

This service is payable in advance with a credit card; BC HRMA accepts Visa, MasterCard and American Express. 
Credit cards will be charged when the ads are approved. Receipts will be generated immediately and sent to the 
email address provided n the payment page.

To pay by cheque, please mail to:
People Portal
c/o BC HRMA
1101 - 1111 West Hastings Street
Vancouver, BC V6E 2J3
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Corporate Sponsorship

Set your brand apart from competitors by sponsoring with BC HRMA. The association has many long-standing 
and well-establish relationships with universities, professional associations, corporations and promotional events 
throughout B.C. Join the ranks of many prestigious companies who have sponsored BC HRMA.

Sponsorship opportunities include:

Events

Member Events BC HRMA hosts events throughout the year for our members, including a volunteer 
recognition event and CHRP graduate recognition event.

Mingles Throughout the year, BC HRMA hosts a variety of social, networking events to create 
accessible and welcoming opportunities for members to meet, share ideas and have fun 
with colleagues.

Signature Events BC HRMA puts on three signature events each year, including a golf tournament, wine
tasting and silent auction.

Professional Development

Symposia BC HRMA runs three to fi ve symposia through the province each year. The symposia are 
one or two-day learning experiences on relevant, topical themes.

Workshops and 
Webinars

Our professional development series provides a fl exible, accessible way for HR   
professionals to keep informed of HR trends and practices, and develop core HR skills.

Roundtables Roundtables are self-administering groups of BC HRMA members who meet on a regular  
basis to discuss HR issues of mutual interest. The focus can be an area of practice, industry 
sector or book club.

Programs and Services

Professional Mentoring 
Program

The mentoring program, which links an established human resources professional with an 
emerging HR practitioner, trains, and guides both participants through the relationship. 
The result is an enhancement of their professional development and a smooth integration 
into the HR community in British Columbia.

Resource Guide BC HRMA’s Resource Guide is an excellent vehicle for reaching HR professionals.

The People Portal Looking to hire an HR professional or interested in fi nding a new job within HR? Use
BC HRMA’s automated position postings.

 
Publications & Communications

Website BC HRMA’s most powerful marketing tool.

Members Directory Expand your contacts by accessing our online directory of members. This service is a
member benefi t. 

HRVoice.org BC HRMA’s e-newsletter which is distributed to BC HRMA members and subscribers via 
e-mail every two weeks. The content is also available online at www.hrvoice.org and all 
issues are fully archived and searchable.

Research

ResearchVoice Have your company name associated with the HR Knowledge & 
Research function.

For more information please contact Jacques LeBlanc at jleblanc@bchrma.org or 604.694.6935.
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Conference Sponsorship

BC HRMA’s Annual Conference is the largest HR conference in Western Canada. With three intensive days of 
sessions, internationally-acclaimed speakers and countless networking opportunities, it is the event of the year.

As a conference sponsor, your company will gain unique exposure to more than 1,000 delegates and a connection 
to high-profi le organizations currently sponsoring the association. In addition, conference sponsors receive 
exposure to BC HRMA’s 4,700 active and connected members. 

BC HRMA offers fi ve levels of sponsorship:
Premium $25,000 Plus
Major  $15,000 Plus
Partnering $10,000 Plus
Associate $7,500 Plus
Supporting $5,000 Plus

For more information please contact Jacques LeBlanc at jleblanc@bchrma.org or 604.694.6935.

Conference Exhibiting

The annual Showcase, held in conjunction with the annual conference, provides exhibitors with opportunities to 
market their products and services to infl uential decision-makers in the human resources profession. More than 
1,000 delegates are expected to attend.

The Showcase is open to conference attendees for two days and will be strategically located in the conference 
centre. The event is specifi cally designed to give exhibitors maximum exposure to a sophisticated audience.

For more information please contact Jacques LeBlanc at jleblanc@bchrma.org or 604.694.6935.
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Conference Advertising

Interested in advertising in the 2010 onsite conference program? Don’t miss the opportunity to reach more than 
1,000 HR practitioners, including senior practitioners. 

Onsite Program:
Deadline: March 17, 2010

Positions  Price
Inside Back Cover $1,750
Inside Front Cover $1,750
Outside Back Cover $2,000
Full Page  $1,500
1/2 Page  $750
1/4 Page  $500

Delegate Bag Inserts
Deadline: April 21, 2010

$1500 plus GST

Your promotional material can be included in delegate bags at our annual conference. All materials must be sent 
to BC HRMA’s head offi ce.

For more information please contact Jacques LeBlanc at jleblanc@bchrma.org or 604.694.6935.
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Partnerships

BC HRMA creates partnership relationships with other associations, not-for-profi t institutions or organizations that 
have similar mandates, goals and member base. The association looks for opportunities to bring its members 
discounts for events as well as initiatives to help BC HRMA expand brand awareness to the business community.

In the past BC HRMA has partnered with such organizations as: 

Aboriginal Human Resources Council • 
BC Business Magazine • 
City of Kamloops • 
College of New Caledonia • 
Canadian Manufacturers and Exporters • 
CCH Canadian • 
Canadian Mental Health Association • 
CSTD • 
Canadian Business for Social Responsibility • 
CCH - Ultimate HR Manual - Western Edition • 
HR Tech Group • 
Sauder School of Business (UBC) • 
SOHO • 
Vancouver Board of Trade • 
Work Life BC • 

If you are interested in partnering with BC HRMA, please submit an expression of interest. 

All submissions will be reviewed on a bi-weekly basis to support our ability to be responsive to current issues.
While all partnership opportunities are appreciated, BC HRMA will only respond to selected inquiries. Please note: 
Do not complete this form if you are offering a member discount for a product or service. At this time BC HRMA is 
not looking to create and manage affi nity discounts.
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